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Bedding upgrade plays key role in creation of Portland's Hotel Fifty

By Lauren Esrosmo

PORTLAND, OR—When Coastal Hoel
Coronp decided o tm a Former Foar
Poinis by Sherion bere imo the hip
boutique Hotel Fifty, a thorough up-
grade of the property was requined for

the transformation. When it Gime v the
guestrooms, the company zeroed in on
reinventing not just the overall inerioo
desiygn, bt the deep experience by select-
ing a completely new bedding package.
When a $7- Xl COMVETsion project
began 1o create the independen Howl

Filty i March of last year, the overall
140-rosnm hoael
from its former identity as a Four Points,

goal was o distan

1t the property’s general man-

I mry Hanbey, “Going from a seleci:
service brand, which comes with a more
tradithonal keok, 1o 3 more upscale inde
pendent boutique perty we wanted
erent. We even used

evervihing o be i
an interior designer than had never done
a bl before w ensure nothing woutld
be cookie cutter,” he said

When it came w the be the deck-

selected linens from Koni Corp. The
S20-thre sheets
from Egvptian cotion and
with a one-on-tone wide siriped pat-

I count macle

white

tern. “There is a bottom sheet, then
mini-duver. Ii's a duvet sheet
insert. It's a liode different
e SO
=l

A top duver finishes off the bedding
cmsemble. To create a stark contrast
with the white linens and reflect Ho
tel Fifty’s newtral, yei modern colos

sop

with |

Frowm the

1 iriple sheet-
ing.” Hanley explai

scheme, both the bedskin and wp du-
vet are a decp shade

sion on the manness e
from Cloa 5 presi-
dent and ) Yo

Huwsen, “'m an old

Starwood guy so [ was

thinking of something
along the lines of the
Westin Hewvenly Bed,”
Hanley siid. “Bun our
president  absolutely
insistedd we go with one
particular  very
end mattress th
had  used in
property. Whe
everything for the fen-
o el o priser

it

W

Although the bedding
upgrade represented

a sizeable investment,
it's already paying off
in the form of higher
guest satisfaction scores
« and the elevation of
the hotel to a high-end
boutigue property.

espresso that is al

'
carried through in the
LUSSLIOO CArpets.
Hanbey  noted  the
hotel also decided o
select b

ger pillows for
the new beds tha are
comprised of a feather
and polyester mix. A
decorutive accent pil-
bow with 2 geoanetric
patierm and an vory
wowen throw across the
ach beed com-
s b

oot ol e

rletees the

and began costing it
mining whai could be cur
if needed, he was adamant that we not
cut the mattress fio

Tl mantress was the Bea el Black
Beverly Hills matiress |

it e o

i Ehe bisilget,”

i
-
tes high-ena
+ anil modal
pocketed coil

s suich s cushi

v, memory foam
echnology, *It's about an inch or 1wo
higher than the wpical pillow-top mat-
wress, andd with the memory foam i is
peroct—necither too rm nor too sofi,”
Hanley «
plush and comiormable.”

For the wop of the bed, Hotel Fifty

mmented.  “They

ane  very

Although the com

plete bedding upgrade, paric
teel o sizeable

the mantress, repres: b
inmvestmie! it s one that is already
praving of
satisf
of the hotel o a more high-end bouw-
tigque property that is siylish, but also
“The beds are
the number one thing that we receive

v the form of higher guest

1 oscores and the clevation

locused on comior,

prositive feedback on from our guesis.”
Hanley said. “Evervone comments on
1 b

I ihey slept during their stay. We've

canfartable the beds

even had some people say they were
the best beds they have ever slepn in.
Thist is the uliimare compliment.” KR



